
Production Quantities by Country*

Country Australia Brazil Chile
China, 
mainland

Colombia Mexico
New 
Zealand

Peru
South 
Africa

USA

Volume 
(tonnes)

435,409 16,214,982 137,267 7,550,000 328,846 4,595,129 8,275 574,817 1,612,170 4,015,200

Export Value, USD** Top Exporting IFPA Member Countries and Their Top Destination Markets

South Africa $762M USA $509M Australia $175M China $91M Hong Kong $80M

Netherlands $139M Republic of Korea $144M Japan $46M Vietnam $49M China $72.2M

China $69M Canada $112M China $29M Hong Kong $14M Macao, China $6.8M

UAE $61M Japan $66M Hong Kong $25M Philippines  $8M Philippines $1.2M

Russian Federation $53M Hong Kong, China $45M Vietnam $14M Singapore $4M Vietnam $23K

USA $51M China $31M Republic of Korea $11M Thailand $3M

Import Value, USD** Top Importers Globally

Value 
imported
in 2022
(USD ‘000)

Unit 
value 
(USD/
ton)

Annual Growth 
in Value 
Between 
2018-2022 (%)

Annual Growth 
in Value 
Between 
2021-2022 (%)

Market Share 
(% world 
imports)

Concentration 
of Supplying 
Countries

World 5,168,617 — -2 -7 100 0.15

France 416,919 843 -1 -9 8.1 0.46

Germany 401,396 925 1 -20 7.8 0.59

Netherlands 378,806 790 -1 -3 7.3 0.29

USA 269,876 1,168 5 7 5.2 0.27

Hong Kong 244,453 1,313 -10 -6 4.7 0.22

China 228,244 1,088 -16 -14 4.4 0.33

Canada 225,468 1,234 3 8 4.4 0.29

Russian Federation 218,519 738 -2 7 4.2 0.37

UK 211,366 840 -1 -6 4.1 0.32

Korea, Republic of 163,953 2,108 -8 -17 3.2 0.82

International Fresh Produce 
Association brings you 
the latest information on 
production, global trade, and 
consumer sentiment for top 
categories of fresh produce.

*FAOSTAT 2023, data from 2021, **ITC Trade Map 2023, data from 2022, *** IRI Shopper Sentiment Survey June 2022 freshproduce.com

Consumer sentiment 
fast facts:***

62% of consumers eat oranges 
for their nutritional benefits 
such as vitamins and minerals

Three quarters of consumers 
say they eat oranges because 
of the great taste

Oranges are more likely to be an 
unplanned purchase compared 
to other commodities

More than 30% of consumers 
say when it is orange season, 
they feel motivated to 
purchase oranges


