
Q2 Floral 
Historical 
Trends



TOTAL FLORAL

$5,526,426,034 $5,568,391,036

$6,874,742,264

$7,619,313,974
$7,797,148,660

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

FLORAL 
 Dollar Sales 

762,704,004 764,470,249

865,157,444

849,222,672

816,521,195

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

FLORAL
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



TOTAL INDOOR FLORAL

$4,394,404,795 $4,376,322,386

$5,568,321,798

$6,354,266,601
$6,552,218,565

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

INDOOR FLORAL 
 Dollar Sales 

515,852,648
505,307,349

601,927,651
612,509,210

597,728,908

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

INDOOR FLORAL
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



INDOOR - ROSE

$906,144,840 $918,430,084

$1,194,885,939

$1,402,152,821

$1,508,685,440

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

ROSE
 Dollar Sales 

83,994,524 85,170,783

106,162,709

113,188,610
116,432,596

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

ROSE
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



INDOOR - BOUQUET

$863,847,060 $849,761,343

$1,097,599,696

$1,237,376,943

$1,328,913,208

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

BOUQUET
 Dollar Sales 

79,011,666 77,559,002

95,219,788
98,599,969

102,897,706

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

BOUQUET
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



INDOOR – POTTED PLANTS

$951,331,174 $956,287,490

$1,224,001,968

$1,359,969,241

$1,290,238,994

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

POTTED PLANTS
 Dollar Sales 

123,204,633

125,131,590

146,519,003

143,671,231

130,024,279

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

POTTED PLANTS
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



INDOOR – ARRANGEMENTS

$609,938,669 $624,346,318

$814,400,853

$993,781,606

$1,053,336,990

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

ARRANGEMENTS
 Dollar Sales 

27,872,824 27,331,684

32,902,077

34,920,963 34,988,224

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

ARRANGEMENTS
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



INDOOR – CONSUMER BUNCH

$738,494,325

$693,147,972

$848,060,103

$926,387,515
$948,756,511

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

CONSUMER BUNCH
 Dollar Sales 

135,849,474

126,316,079

154,899,705 157,216,542

150,532,327

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

CONSUMER BUNCH
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO



TOTAL OUTDOOR FLORAL

$1,132,021,239

$1,192,068,651

$1,306,420,466

$1,265,047,373

$1,244,930,095

4YA 3YA 2YA YA Latest 52 Weeks
Ending 7/16/23

OUTDOOR FLORAL
 Dollar Sales 

246,851,356

259,162,900 263,229,793

236,713,462

218,792,287

4YA 3YA 2YA YA L52 Weeks Ending
7/16/23

OUTDOOR FLORAL
 Units Sales 

Source: Circana Integrated Fresh Market Advantage, MULO
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